
Michigan Coalition to Reduce Underage Drinking 
Prevention Network          PO Box 4458          East Lansing, Michigan          48826 

800-968-4968          Fax: 517-393-6931          www.mcrud.org          kend@preventionnetwork.org 
 

INSIDE Survey – ALCOHOL access and promotion 
DATE OBSERVER #1 
STORE NAME OBSERVER #2 

 
STORE TYPE (Check one):    □ Chain Convenience      □ Gas Station   □ Drugstore 
 
□ Party Store     □ Grocery Store     □ Other (Please specify): _____________________ 
 
Street Address ___________________________________ Zip Code______________ 
 
Is the store within 500 feet of any of the following:  (Circle any that apply) 
 
a school a playground          a church          a daycare          none of these 
 
ACCESS TO ALCOHOL PRODUCTS 
 
 Beer Alcopops1 Wine2 Liquor 
Self serve where customer is visible to clerk     
Self serve where customer is not visible to clerk     
Behind the counter     
Other location requiring clerk 
assistance___________________________ 

    

Product on display near/on checkout aisle or counter     
Single serving containers for sale     
Single serving “on ice” (like in a barrel) near 
checkout 

    

Product near youth-friendly products (candy, soft drinks, 
etc.) 

    

Product stacked up in front of store to promote it     
Product displayed in such a way that customer must 
walk past it to get to other products 

    

 
REQUIRED/RECOMMENDED ALCOHOL SIGNAGE 
 
Is the alcohol sale license displayed?             □ YES   □ NO 
 
Is a sign reading “Alcoholic liquor shall not be sold or furnished to a  
person unless that person has attained 21 years of age.” … displayed?   □ YES □ NO 
 
Is a sign reading “YOUR BIRTHDAY MUST BE ON OR BEFORE 
TODAY’S DATE IN (correct year) TO PURCHASE ALCOHOLIC 
BEVERAGES. …” displayed?              □ YES □ NO 
Are there are other signs posted that say the store will not sell alcohol 
to minors or that the store checks ID?             □ YES □ NO 
                                            
1 Sweet flavored drinks such as Smirnoff Ice and Bacardi Silver.  Also include pre-mixed alcohol 
beverages (whiskey and colas, mudslides, etc.) and wine coolers. 
2 Consider only wine.  Wine coolers should be listed under alcopops. 
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INSIDE STORE PROMOTION (Continued from Survey Page 1) 

 

 Beer Alcopops1 Wine2 Liquor 
 
Store-made alcohol signs or ads 
 

    

 
Alcohol industry signs or ads, any size 
 

    

 
Neon promotions or ads 
 

    

 
Ads emphasizing size of container (40 
oz., 64 oz., etc.) 

    

 
Ads emphasizing price 
 

    

Industry distributed “Responsibility” ads 
or minimum-age notices (e.g., “We 
Card”) 

    

 
Particular products are promoted (e.g., 
malt liquors or fortified wine) 

    

 
Are alcohol signs or ads near candy or soft drink displays?          □ YES □ NO 
 
Are alcohol ads or signs located at 3 feet or below?           □ YES □ NO 
 
Are there any large promotional displays that will get youth’s attention?   □ YES □ NO 
 
Are there ads promoting alcohol use in connection with sports? Circle any that apply:       
 
Nascar      Football      a local adult team     a local youth team     Soccer            Hockey        
 
Baseball          Basketball           Other________________                NONE  
 
Are there ads/signs promoting alcohol use in connection with a holiday?   □ YES □ NO 
 
Are there alcohol ads on shopping carts or baskets?            □ YES □ NO 
 
Are there alcohol ads at the checkout counter?             □ YES □ NO 
 
Are there alcohol ads supporting local events?             □ YES □ NO    

                                            
1 Sweet flavored drinks such as Smirnoff Ice and Bacardi Silver.  Also include pre-mixed alcohol 
beverages (whiskey and colas, mudslides, etc.) and wine coolers. 
2 Consider only wine.  Wine coolers should be listed under alcopops. 
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OUTSIDE Survey – ALCOHOL Promotion 
DATE OBSERVER #1 
STORE NAME OBSERVER #2 

 
STORE TYPE (Check one)      □ Chain Convenience     □ Gas Station   □ Drugstore 
 
□ Party Store     □ Grocery Store     □ Other (Please specify): _____________________ 
 
Street Address ___________________________________  Zip Code______________ 
 
Is the store within 500 feet of any of the following:  (Circle any that apply) 
 
a school              a playground              a church             a daycare             none of these 
 
 Beer Alcopops3 Wine4 Liquor 
 
Store-made alcohol signs or ads 
 

    

 
Alcohol industry signs or ads, any 
size 
 

    

 
Neon promotions or ads 
 

    

 
Ads emphasizing size of container 
(40 oz., 64 oz., etc.) 
 

    

 
Ads emphasizing price 
 

    

 
Industry sponsored “responsibility” 
ads 
 

    

 
Ads promoting alcohol and sports 
 

    

 
Ads that welcome specific 
populations (“Welcome…hunters, 
returning students, conference 
attendees, tourists”) 
 

    

 
Ads supporting local events 
 

    

                                            
3 Sweet flavored drinks such as Smirnoff Ice and Bacardi Silver.  Also include pre-mixed alcohol 
beverages (whiskey and colas, mudslides, etc.) and wine coolers. 
4 Consider only wine.  Wine coolers should be listed under alcopops. 
 




